50+ Al USE CASES FOR FINANCIAL SERVICES TEAMS

Get Started with

50+ Al Use Cases for
Financial Services Teams

50+ Real Al Use Cases + A/B Testing
Framework to Launch Smarter, Safer Al

Ready to explore Al for your financial services team, but not sure where to start (or what's compliant)?
This starter kit was designed specifically for financial professionals who want to implement Al with

confidence, clarity, and control.
Inside this guide, you'll get:
e A library of 50+ Al use cases across marketing, sales, and service built for regulated industries
* A practical, compliance-first implementation checklist
* A Breeze Al testing framework for responsibly rolling out Al-generated content in HubSpot
* A/B testing templates to evaluate tone, accuracy, and engagement without risking brand trust
Looking for more Finserv content? Check out the companion documents:

The Financial Services Personalization Playbook

The Financial Services Data Integration Blueprint
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Why Financial Services Need a
Thoughtful Approach to Al

Financial services operate in a highly regulated environment where trust is paramount and mistakes
can be costly. The risks of deploying Al without guardrails are real: misleading messaging, compliance
breaches, or reputational damage. Yet, the opportunity is just as significant: Al can streamline

operations, deepen personalization, and improve client engagement.

To move forward, financial teams must strike a balance between innovation and responsibility. That
starts with a thoughtful approach, one that considers legal obligations, ethical implications, and

business objectives together.

Adopting Al in this sector isn't about racing ahead; it's about moving intentionally, with clarity and

structure.

The Compliance + Innovation Balance

Al doesn’t have to be at odds with compliance; in fact, it can support it. When implemented correctly,

Al can:

* Improve documentation and audit trails
¢ Reduce manual errors
e Enhance data accuracy

® Free up human advisors to focus on high-value client needs

The key is to treat Al not as a replacement, but as an augmenting tool that helps you scale responsibly.
In this guide, we offer both tactical implementation tools and strategic frameworks so you can test,
deploy, and scale Al safely. That includes internal-only workflows, client-facing content safeguards,

and a clear delineation of roles across your team.

What Is HubSpot Breeze Al?

HubSpot Breeze Al is HubSpot's built-in Al assistant, helping teams accelerate content creation,

automate tasks, and improve efficiency all from within the HubSpot ecosystem.

It's designed to help marketing, sales, and service teams scale smarter, with features that blend

seamlessly into your existing workflows.
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KEY FEATURES OF BREEZE Al

* Al Content Generation: Write email copy, landing pages, blog posts, and CTAs using prompts
directly inside the HubSpot editor.

¢ Chat-Based Al Assist: Use Al chat tools for quick answers, summaries, and suggestions in the

context of your CRM data.

¢ Automation Enhancements: Streamline workflows by generating trigger-based emails or sales

follow-up content.

* Smart Recommendations: Get suggested optimizations for subject lines, blog titles, or

messaging tone.

* Privacy-Safe Design: Works within HubSpot’s security parameters, ensuring your CRM data isn't

shared with third-party Al models.

HOW IT FITS INTO YOUR EXISTING MARKETING & CRM STACK

Breeze Al lives inside the tools your team already uses, so %
you don't need a separate platform, steep learning curve, Breeze
or complicated integrations. It works within: ]
opilot
® Email and landing page editors
* Blog and website CMS Ask me anything.

* Workflow and automation tools
* Service tickets and support knowledge base by

* Sales email templates and deal pipelines

This makes it ideal for teams in regulated industries: you control the input, approve the output, and

stay within your existing compliance framework.

Breeze Al's native integration with HubSpot CRM unlocks advanced personalization capabilities. By
pulling in contact-level data, like product enrollments, service usage, or past interactions, you can
automatically tailor onboarding sequences, email nurture paths, and customer support messaging.
This ensures that your Al-assisted content isn't just fast, it's relevant, timely, and based on real client

data.
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Compliant Al Implementation Checklist

Introducing Al into your financial organization requires more than technical setup; it demands
thoughtful policies, oversight, and risk management. Use this checklist to guide a secure and

compliant rollout.

Data Privacy Considerations

* Ensure Al tools do not access or expose personally identifiable information (PIl) without proper
safeguards.

* Review your CRM and email templates for sensitive data that could be auto-populated

* Use anonymized or internal data sets for training/testing Al wherever possible.

e Confirm Al usage aligns with your privacy policy and local data laws (e.g., GDPR, CCPA, GLBA)

Approval Workflows & Guardrails

* Set up internal review checkpoints for all Al-generated content

* Use HubSpot's draft and approval tools to control publishing rights

* Define which roles are allowed to use Al for client-facing content vs. internal-only output

e Create a "Do Not Use Al” list for high-risk content areas (e.g., legal disclosures, investment

advice)

Internal Use vs. Client-Facing Output

e Clearly distinguish Al content that's meant for internal use (e.g., meeting notes, summaries) vs.
external distribution.
* Require human editing and approval before any Al-generated copy reaches clients.

e | abel internal-only Al tools accordingly to avoid accidental use.

Roles & Responsibilities in Al Oversight

* Assign a compliance owner or team responsible for Al tool governance
e Train staff on proper use, review procedures, and potential risks
* Define accountability for reviewing Al outputs before public release

* Establish escalation paths for flagging Al-generated content concerns
After thinking about how to implement Al responsibly, it's logical to ask: “What's the ROI?”

This is where an ROI calculator helps quantify the business case and reinforce investment decisions.
You'll find one in the companion resource, The Financial Services Data Integration Blueprint, which

provides an effective calculator to use with an easy formula.
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50+ Al Use Cases for Financial Services
Teams

REAL EXAMPLES CATEGORIZED BY STAGE

Al can add value at every stage of the customer lifecycle, from attracting prospects to supporting long-
term clients and improving internal team productivity. Below, we've compiled over 50 high-impact use
cases tailored to the needs and constraints of regulated financial services teams. Each one is designed

to enhance efficiency, personalization, or decision-making without compromising on compliance.

It's important to keep in mind the risk levels for each use case. Use this chart to understand what to

look for when considering compliance risks.

RISK LEVELS DEFINED HOW TO ASSIGN RISK LEVELS

Low — Internal use only, unlikely to trigger compliance Low Risk: Internal productivity, CRM automation, note
issues summaries
Medium - Client-facing, requires human review Medium Risk: Marketing copy, client onboarding emails,

chatbot scripts

High — High scrutiny (e.g., product claims, investment High Risk: Product comparisons, investment CTAs,
guidance), must go through full compliance review proposal summaries

These use cases are grouped by lifecycle stage so you can prioritize based on your team'’s current

focus. Each category includes an example of an Al prompt.

Awareness

At this early stage, your goal is visibility and credibility. Al can help generate and optimize top-of-

funnel content faster.

* Blog post introductions tailored to industry verticals

® SEO keyword and topic clustering

* Persona-specific email subject lines

* Social media post variations for compliance-friendly messaging
e Al-curated newsletter headlines

* Short-form video scripts for compliance-approved topics

* Financial explainer content adapted for different knowledge levels

Example prompt: “Write 5 newsletter subject lines summarizing recent market insights for retail

investors.”
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Consideration

When prospects begin comparing options, Al can help deliver clear, helpful, and accurate information

that supports trust.

e Product or service comparison tables (e.g., investment accounts, insurance plans)
e Chatbot scripts trained on FAQs and compliant language

* Email nurture sequences tailored by persona or life stage

* Content summaries for downloadable guides or whitepapers

¢ Automated webinar invitations and follow-ups

* Al-assisted RFI response templates

e “Ask an Advisor” blog series ideation and first drafts

Example prompt: “Draft a response to a request for information about annuity products, highlighting

risk disclaimers and key features.”

Conversion

This is where Al can assist in personalization without veering into inappropriate or overly persuasive

language, which is key for compliance.

e Personalized CTAs based on client behavior or segment

* Last-touch email sequences (e.g., “Still have questions?” messages)
* Proposal executive summaries with auto-tagged highlights

® Smart form copy recommendations

¢ Conversion-focused landing page intro text
Al-enhanced call scripts for final sales conversations

Example prompt: “Write an executive summary for a financial plan proposal, summarizing objectives,

product recommendations, and disclaimers.”

www.ghagency.com


http://www.ghagency.com

50+ Al USE CASES FOR FINANCIAL SERVICES TEAMS

Onboarding

Al can help ensure clients feel confident and informed as they start working with you, without

overwhelming your service team.

* Welcome email sequences with customized financial resources
® Onboarding checklists based on selected product/service

* Drafted chatbot FAQs for common new client questions

e Personalized intro messages from assigned advisors

e Al-generated knowledge base articles for account setup

* Product education videos using Al-generated scripts

Example prompt: “Create an onboarding checklist for clients who just purchased a term life

insurance policy.”

When Breeze Al is connected to your CRM, it can auto-personalize onboarding flows based on each
client’s selected products or financial goals. For example, someone opening a retirement account
might receive a different welcome email sequence than someone setting up a business loan without

requiring extra manual work.

4*‘ Content Agent

Streamline your content creation and generate exceptional landing pages, podcasts, case studies, and blogs tailored for you. From promoting an event
and spotlighting a success story to producing engaging audio content, the content agent helps make sure your messaging is impactful and efficient.

—]

Rewrite

et Expand
Blog article Shorten

° Generate high-quality landing pages, podcasts, case studies,

)
and blogs
- ° Combine your brand voice with CRM data to create targeted

° Expand your content marketing efforts with a consistent flow of
ideas and fopics

+ Generate conrent
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Retention

Proactive, personalized engagement is key to long-term client loyalty. Al can help you scale these

efforts intelligently.

¢ Client milestone reminders (e.g., policy anniversaries, review dates)

® Post-review follow-up emails

® “How are we doing?” check-in message drafts

e Survey result summaries and sentiment scoring

e Cross-sell content tailored to client profiles (with compliance pre-checks)

* Holiday or birthday messages that still feel personal and on-brand

Example prompt: “Create a polite and professional check-in message to ask a client for service
feedback.”

CRM integration allows Al to reference client-specific milestones, product history, or communication
preferences. This means milestone reminders, follow-up messages, or satisfaction surveys can be

customized to each client’s journey, increasing engagement while maintaining compliance.

Service

Customer support is one of the most impactful Al use cases, especially when used to augment (not

replace) your human team.

* Auto-tagging and categorizing inbound requests for routing
* Suggested reply drafts for common inquiries

* Tone optimization for support responses

* Expanded knowledge base content from past tickets

e Sentiment analysis for prioritizing support cases

* Service satisfaction survey follow-ups

Example prompt: “Turn this support ticket into a public knowledge base article about updating

online banking credentials.”

Meet Test Agent, your customer agent. Finish setting up Test Agent €
Test Test Agent
Use the testing card 10 preview your customer agent,

Assign Test Agent 1o a channel
To activate your customer agent, assign it 1o a channel. Your customer agent will manage and respond o all customers on that channe
count.

o Deployment & Channe

Configure hand-off
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Internal Productivity

Al can dramatically reduce time spent on internal tasks, giving your team more bandwidth for strategic

work and client relationships.

* CRM entry automation from meeting transcripts

® Meeting note summaries with key action items

* Pipeline stage analysis summaries for sales leaders

® Persona briefs for marketing or sales training

* Voice-to-text conversion for call documentation

* Internal campaign briefs from long-form strategy docs

¢ Presentation outlines for internal stakeholder meetings
Example prompt: “Summarize current pipeline stage conversion rates for our annuity sales team.”

Reminder: All external content, especially client-facing messaging, should go through human review

and compliance approval. Use these Al outputs as a starting point, not a finished product.

www.ghagency.com
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Al Content A/B Testing Framework
for Financial Services

TEST BEFORE YOU TRUST: A PRACTICAL, LOW-RISK WAY TO VALIDATE
AlI-GENERATED CONTENT

Before rolling out Al-generated content at scale, especially in a regulated environment, you need
to know it performs just as well (or better) than your human-written content, without introducing

compliance or reputational risk. That's where A/B testing comes in.

This framework gives financial marketers, sales teams, and service leads a safe, repeatable way to
evaluate Al content using HubSpot tools. You'll compare real results, assess compliance, and build

internal confidence before anything goes live to a broader audience.

Why You Should Always Test Al Content Before Scaling

Even the best Al outputs can miss the mark on nuance, tone, or regulatory phrasing. A/B testing
ensures you're not guessing; it gives you data-backed proof that Al content is effective, appropriate,

and aligned with your brand standards.
Top reasons to test:

e Confirm the Al version meets compliance and brand guidelines
e Avoid public-facing errors, inaccuracies, or tone issues
e Compare performance on engagement and readability

® Prove value to stakeholders before broader rollout

HubSpot A/B Setup Basics

Use HubSpot's built-in A/B testing tools to compare two versions of your content:
Where you can A/B test:

® Marketing emails

¢ Landing pages

e Calls-to-action (CTAS)
* Website pages

¢ Chatbot welcome messages
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BEST PRACTICES:

Test only one variable at a time Keep your test running long
(e.g., human vs. Al copy) enough to get meaningful data
Set a statistically significant Use a consistent format
sample size for review

The “Trust & Relevance” Scoring Rubric

Quantitative metrics (like open or click rates) are important, but they're not the whole picture in

financial services. Use this custom rubric to assess quality, trustworthiness, and regulatory fit for each

version:
CATEGORY WHAT TO LOOK FOR SCORE (1-5)
Engagement Open rate, click rate, time on page
Accuracy Correct terminology, no misleading claims
Readability Clear structure, appropriate complexity for the audience
Tone Professional, empathetic, aligned with brand voice
Compliance Flags Risk of non-compliance, trigger words, and missing disclaimers

Optional: Add internal reviewer notes for context or clarification.

Compliance Review Tips for Financial Copy
Before finalizing your A/B test or publishing Al content, run it through a structured review:

¢ Cross-check for prohibited phrases or claims
e Confirm appropriate disclosures are included
* Review against internal compliance checklists
* Involve compliance or legal reviewers for client-facing assets

® Maintain an audit trail of approvals and changes
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Framework Template: Human vs. Al
Use this quick-start template for your first round of testing.

COMPONENT VERSION A (HUMAN-WRITTEN) VERSION B (BREEZE Al-GENERATED)

Email Subject Line

Body Copy

CTA

Reviewer Notes

Compliance Sign-Off

Performance Metrics

What to Measure

These are the key metrics to track during your A/B tests:

* Engagement: Open rate, click-through rate, scroll depth

e Conversion: Form submissions, demo bookings, downloads
e Compliance: Flags raised during internal review

* Feedback: Internal team impressions or client comments

* Time Saved: How long Al took vs. human creation

Next: In the final section, we'll show you how to pilot Al safely, identify ideal use cases, and build a

repeatable workflow your team can trust.

www.ghagency.com
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Putting It All Together

HOW TO PILOT Al INTERNALLY, IDENTIFY SMART USE CASES, AND BUILD
A REPEATABLE WORKFLOW

You've explored over 50+ Al use cases, walked through compliance-first implementation checklists,
and reviewed a responsible A/B testing framework. Now it's time to bring it all together and turn

insight into execution.

Start Small, Move with Intention

Don't aim to transform your entire content operation overnight. Instead, choose one or two low-risk,
high-impact internal use cases (e.g., CRM summaries, meeting notes, internal campaign briefs) to pilot

Al in a controlled environment.
Your first goal isn't scale, it's confidence. Use these early pilots to:

® Train your team on how to use Al responsibly
* Validate your review workflows and approval process
® Gather feedback from users and stakeholders

* Refine your compliance guardrails before going client-facing

Use the “SAFE Al” Pilot Framework

To structure your pilot program, follow this simple acronym:

S - Select a clearly defined use case (e.g., writing nurture emails or summarizing client meetings)
A - Assess compliance risk and define review criteria
F - Forecast expected outcomes (e.g., time saved, engagement lift)

E - Evaluate performance using your A/B testing rubric and internal feedback

Tip: Document everything. Keep track of what worked, what didn’t, and what questions came up

during review. This becomes your blueprint for future rollouts.
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When (and When Not) to Use Al

Al can be powerful, but it's not always appropriate. Use this simple decision guide when evaluating

new content or workflow tasks for Al enablement:

SITUATION USE AI? WHY
Writing internal summaries or brainstorming ideas V Yes Low risk, high efficiency
Creating client-facing financial advice % No Regulatory and reputational risk
Drafting templated emails (with review)  Yes Fast first drafts, with human approval
Personalizing disclosures or legal language % No Must follow strict standards
Generating marketing copy for review  Yes Speed + variation, if reviewed properly

Build a Repeatable Review Workflow in HubSpot

To safely scale Al content, you need more than guidelines; you need a process. Here's how to set up a

repeatable, auditable workflow using HubSpot tools:

1. Centralize Content Creation

Use HubSpot's content editor or Breeze Al tools to create all drafts in one place.

2. Label and Segment Al-Generated Content

Use internal tags or naming conventions to flag Al-assisted drafts for review.

3. Assign Reviewers with Clear Roles

Define idea Select title Optional Add documents Review outline

Use workflows to assign compliance or legal
Describe what your blog post is about
review based on content type (e.g., emails, T BTN S
| a nd | n g pa g eS, Ch atbot co py) Select a recommendation or provide your own idea or fopic. * ©
Benefits of digiral banking solutions How community engagement Innovative banking services
in local financial. ‘enhances customer frust in. provided by local financial.
4. Track Edits and Approvals ' ‘ ’

Maintain version history and comments so you

Explain the key topics, gaals, and main points of what the blog post will cover.

can au d it Wh o a pp roved What an d Wh en Ex., Write a blog post about top social media marketing strategies for small businesses. The post should include

and emphasize the importance of micro-influencer marketing.

5. Store Final Assets in a Shared Library

Keyword (optional) @

Keep a” approvedl Compllant content |n a An SEO keyword i a phrose you want 1o rank for on Googie. If you are fargeting @ specific SEO keyword, add it here.
centralized asset library for future use and Country ot erger auconcs ©
refe rence. = United States -
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Final Thoughts: Confidence Through
Structure

You don't need to fear Al, but you do need to respect the risks. The good news? With the right

frameworks, your financial services team can move fast and stay compliant.

* This guide is designed to help you:

¢ |dentify responsible starting points for Al

e Set internal standards for safety, tone, and trust
e Test your content before scaling

* Build an approval workflow that reduces risk, not speed

Your next step: choose one use case, test it internally, and use the SAFE Al framework to evaluate.
From there, you can confidently expand into client-facing content with structure, compliance, and

clarity.

What’s Next for Al in Financial Services?

Al isn't coming to financial services; it's already here. From personalized email campaigns to predictive
analytics and automated client communications, artificial intelligence has the power to transform how

financial institutions operate. But with great power comes even greater responsibility.

Unlike other industries, financial services teams face unique challenges when implementing Al: strict
regulatory frameworks, sensitive customer data, and a deeply rooted trust dynamic with clients. That's
why this resource was built: to help financial professionals adopt Al with confidence, compliance, and

control.

Whether you're just exploring Al or looking to scale it across your team, this guide will help you make

smarter, safer, and more strategic decisions without compromising trust or compliance.
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What’s Next?

Your Al roadmap starts here: compliant, scalable, and tailored for financial services. Whether you're
exploring use cases, testing Al-generated content, or building your internal review process, you've

now got a framework to move forward with structure and confidence.

GreenHouse Agency helps financial services teams implement Al safely, responsibly, and with real

results, using the HubSpot tools you already have. Let's talk.

Appendix: Resources & References

HubSpot Al Trust Center

HubSpot Al Product Overview
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